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Approach
To construct this reading list, I began with the general and student-specific reading lists from
doctoral students from the past several years with similar interests to mine. Compared to
previous years, my main changes were to refocus the innovation literature towards topics of
interest to me (e.g. IP, competition, and antitrust) and substantially expand the literature in the
economics of digitization. Additionally, I have added a supplementary section on labor
economics and technology which is an area of interest. In adding papers to the list, my
approach has generally been to prioritize getting the “big picture” of a debate.

Choices about what to include and how to organize were primarily informed by syllabi from
several courses: (1) Scott Stern’s “Economics of Ideas, Innovation and Entrepreneurship” [Stern
EIIE] (2019); (2) Shane Greenstein’s “Empirical Studies of Innovation and Digitization”
[Greenstein ESID] (2019); (3) Susan Athey’s “Economics of Electronic Commerce and the
Internet” [Athey EECI] (2013); and (4) David Autor’s “Labor Economics II” [Autor LE] (2020). I
have made notes in each section to reflect the main source.



Innovation

Nature of Ideas and Innovation

[Adapted from Stern EIIE - Week 2]
1. Jones, Charles I. 1999. “Growth: With or Without Scale Effects?” American Economic

Review 89(2): 139-144.
2. Bresnahan, Timothy F., and Manuel Trajtenberg. 1995. “General Purpose Technologies:

Engines of Growth?” Journal of Econometrics 65(1): 83-108.
3. Jones, Benjamin F. 2009. “The Burden of Knowledge and the ‛Death of the Renaissance

Man’: Is Innovation Getting Harder?” Review of Economic Studies 76(1): 283-317.
4. Jones, Benjamin F. 2010. “Age and Great Invention.” Review of Economics and

Statistics 92(1): 1-14.

Intellectual Property and Incentives for Innovation

[Adapted from Greenstein ESID - Week 2; Stern EIIE - Week 5 & 6]
5. Aghion, Philippe, and Jean Tirole. 1994. “The Management of Innovation.” Quarterly

Journal of Economics 109(4): 1185-1209.
6. Budish, Eric, Benjamin N. Roin, and Heidi Williams. 2015. “Do Firms Underinvest in

Long-Term Research? Evidence from Cancer Clinical Trials.” American Economic
Review 105(7): 2044–2085.

7. Budish, Eric, Benjamin N. Roin, and Heidi L. Williams. 2016. “Patents and Research
Investments: Assessing the Empirical Evidence.” American Economic Review: Papers &
Proceedings 106(5): 183-187.

8. Landes, W. M., & Posner, R. A. (2009). The Economic Structure of Intellectual Property
law. Harvard University Press.

9. Varian, H. R. (2005). Copying and copyright. Journal of economic perspectives, 19(2),
121-138.

10. Gallini, Nancy, and Suzanne Scotchmer. 2002. “Intellectual Property: What is the Best
Incentive System.” Innovation Policy and the Economy 2: 51-77.

11. Petra Moser, “How do Patent Laws influence innovation? Evidence from Nineteenth
century world fairs,” The American Economic Review, vol. 95 (4), September 2005, pp.
1215-1236

12. Moser, Petra. 2013. “Patents and Innovation: Evidence from Economic History.” Journal
of Economic Perspectives 27(1): 23-44.

13. Sampat, B., & Williams, H. L. (2019). How do patents affect follow-on innovation?
Evidence from the human genome. American Economic Review, 109(1), 203-36.

14. Nagaraj, A. (2018). Does copyright affect reuse? Evidence from google books and
wikipedia. Management Science, 64(7), 3091-3107.

15. Reimers, Imke. "Copyright and generic entry in book publishing." American Economic
Journal: Microeconomics 11.3 (2019): 257-84.



Commercialization

[Adapted from Greenstein ESID - Week 3; Stern EIIE - Week 7]
16. Joshua Gans, David Hsu, and Scott Stern, 2002, "When does Start up Innovation Spur

the gale of Creative Destruction?" Rand Journal of Economics.
17. Gans, J. S., & Stern, S. (2003). The product market and the market for “ideas”:

commercialization strategies for technology entrepreneurs. Research policy, 32(2),
333-350.

18. Peukert, C., & Reimers, I. (2019). Digital disintermediation and efficiency in the market
for ideas. Available at SSRN 3110105.

Diffusion and Adoption

[Adapted from Greenstein ESID - Week 1]
19. Griliches, Zvi. "Hybrid corn: An exploration in the economics of technological change."

Econometrica, Journal of the Econometric Society (1957): 501-522.
20. Athey, S., & Stern, S. (2002). The impact of information technology on emergency health

care outcomes (No. w7887). Rand Journal of Economics
21. Forman, C., Goldfarb, A., & Greenstein, S. (2012). The Internet and local wages: A

puzzle. American Economic Review, 102(1), 556-75.
22. McElheran, K. (2015). Do market leaders lead in business process innovation? The case

(s) of e-business adoption. Management Science, 61(6), 1197-1216.
23. Hjort, Jonas, and Jonas Poulsen. 2019. “The Arrival of Fast Internet and Employment in

Africa.” American Economic Review 109 (3): 1032–79.

Competition, Innovation, and Antitrust

[Adapted from Stern EIIE - Week 9]
24. Arrow, Kenneth. 1962. “Economic Welfare and the Allocation of Resources for

Invention.” In The Rate and Direction of Inventive Activity: Economic and Social Factors,
pp. 609-625. Princeton, NJ: Princeton University Press.

25. Schumpeter, Joseph. 1942. “The Process of Creative Destruction.” Chapter VII, pp.
81-86 in Capitalism, Socialism, and Democracy. New York, NY: Harper & Row.

26. Shapiro, C. (2011). Competition and innovation: did arrow hit the Bull's eye?. In The rate
and direction of inventive activity revisited (pp. 361-404). University of Chicago Press.

27. Gilbert, Richard. 2006. “Looking for Mr. Schumpeter: Where Are We in the
Competition-Innovation Debate?” Innovation Policy and the Economy 6: 159-215.

28. Joshua Gans, David Hsu, and Scott Stern, 2002, "When does Start up Innovation Spur
the gale of Creative Destruction?" Rand Journal of Economics

29. Bresnahan, Timothy F., Shane Greenstein, and Rebecca M. Henderson. 2012.
“Schumpeterian Competition and Diseconomies of Scope: Illustration from the Histories
of Microsoft and IBM.” In Josh Lerner, and Scott Stern (Eds.), The Rate & Direction of
Inventive Activity Revisited, pp. 203- 271. Chicago, IL: University of Chicago Press.



30. Aghion, Philippe, Nick Bloom, Richard Blundell, Rachel Griffith, and Peter Howitt. 2005.
“Competition and Innovation: An Inverted U-Relationship.” Quarterly Journal of
Economics 120(2): 701-728.

31. Scotchmer, Suzanne. 1991. “Standing on the Shoulders of Giants: Cumulative Research
and the Patent Law.” Journal of Economic Perspectives 5(1): 29-41.

32. Segal, Ilya, and Michael Whinston. 2007. “Antitrust in Innovative Industries.” American
Economic Review 97(5): 1703-1730.

33. Gans, Joshua S. 2011. “When is Static Analysis a Sufficient Proxy for Dynamic
Considerations? Reconsidering Antitrust and Innovation.” Innovation Policy and the
Economy 11: 55-78

34. Evans, David S., and Richard Schmalensee. 2002. “Some Economic Aspects of Antitrust
Analysis in Dynamically Competitive Industries.” Innovation Policy and the Economy 2:
1-49.

35. Aghion, Philippe, Christopher Harris, Peter Howitt, and John Vickers. 2001.
“Competition, Imitation and Growth with Step-by-Step Innovation.” Review of Economic
Studies 68(3): 467-492.

36. Klepper, Steven. 1996. “Entry, Exit, Growth, and Innovation over the Product Life Cycle.”
American Economic Review 86(3): 562-583.

37. Cunningham, C., Ederer, F., & Ma, S. (2019). Killer acquisitions. Available at SSRN
3241707.

38. Cabral, L., & Polak, B. (2012). Standing on the Shoulders of Babies: Dominant Firms
and Incentives to Innovate.

Economics of Digitization and the Internet

Overview

[Adapted from Athey EECI - Basics]
39. Levin, J. D. (2011). The economics of internet markets (No. w16852). National Bureau of

Economic Research.
40. Varian, H., Joe Farrell, and Carl Shapiro, The Economics of Information Technology ,

Cambridge University Press, 2004.
41. Varian, H. R. (2010). Computer mediated transactions. American Economic Review,

100(2), 1-10.
42. Einav, L., Farronato, C., & Levin, J. (2016). Peer-to-peer markets. Annual Review of

Economics, 8, 615-635.
43. Goldfarb, Avi, and Catherine Tucker. "Digital economics." Journal of Economic Literature

57.1 (2019): 3-43.

Platforms and Two-Sided Markets

[Adapted from Athey EECI - Platform Competition; Greenstein ESID - Platforms]
44. Michael L Katz and Carl Shapiro. Systems competition and network effects. Journal of

economic perspectives, 8:93–93, 1994.



45. Caillaud B, Jullien B. 2003. Chicken & egg : competition among intermediation service
providers. RAND Journal of Economics 34(2): 309–328.

46. Hagiu, A., & Wright, J. (2015). Multi-sided platforms. International Journal of Industrial
Organization, 43, 162-174.

47. Boudreau, K. J., & Hagiu, A. (2009). Platform rules: Multi-sided platforms as regulators.
Platforms, markets and innovation, 1, 163-191.

48. Hagiu, A. (2006). Pricing and commitment by two‐sided platforms. The RAND Journal of
Economics, 37(3), 720-737.

49. Hagiu, A., & Wright, J. (2015). Marketplace or reseller?. Management Science, 61(1),
184-203.

50. Cantillon, Estelle and Pai-Ling Yin, “Competition between Exchanges: A Research
Agenda,”International Journal of Industrial Organization, 2011, 29(3): 329-336.

51. Rochet J, Tirole J. 2003. Platform competition in two-sided markets. Journal of the
European Economic Association 1(4): 990–1029.

52. Parker GG, Van Alstyne MW. 2005. Two-sided network effects: a theory of information
product design. Management Science 51(10): 1494–1504.

53. Armstrong M. 2006. Competition in two-sided markets. RAND Journal of Economics
37(3): 668–691.

54. Economides N, Katsamakas E. 2006. Two-sided competition of proprietary vs. open
source technology platforms and the implications for the software industry. Management
Science 52(7): 1057–1071.

55. Rysman M. 2009. The economics of two-sided markets. Journal of Economic
Perspectives 23(3): 125–143.

56. Boudreau K. 2010. Open platform strategies and innovation: granting access vs.
devolving control. Management Science 56(10): 1849–1872.

57. Zhu F, Iansiti M. 2012. Entry into platform-based markets. Strategic Management Journal
33(1): 88–106.

58. Wen, W., & Zhu, F. (2019). Threat of platform‐owner entry and complementor
responses: Evidence from the mobile app market. Strategic Management Journal, 40(9),
1336-1367.

59. Eisenmann T, Parker GC, Van Alstyne MW. 2011. Platform envelopment. Strategic
Management Journal 32(12): 1270–1285.

60. Cennamo C, Santalo J. 2013. Platform competition: strategic trade-offs in platform
markets. Strategic Management Journal 34(11): 1331–1350.

61. Huang P, Ceccagnoli M, Forman C, Wu DJ. 2013. Appropriability mechanisms and the
platform partnership decision: evidence from enterprise software. Management Science
59(1): 102–121.

62. Hendel, Igal, Aviv Nevo, and Francois Ortalo-Magne. 2009. The Relative Performance of
Real Estate Marketing Platforms: MLS versus FSBOMadison.com. American Economic
Review 99(5): 1878-1898

63. Lee, R. S. (2013). Vertical integration and exclusivity in platform and two-sided markets.
American Economic Review, 103(7), 2960-3000.



64. Gawer, A., & Henderson, R. (2007). Platform owner entry and innovation in
complementary markets: Evidence from Intel. Journal of Economics & Management
Strategy, 16(1), 1-34.

65. Weyl, E. Glen, "A Price Theory of Multi-Sided Platforms," American Economic Review,
2010, 100(3): 1642-1672

66. Edelman, B., Luca, M., & Svirsky, D. (2017). Racial discrimination in the sharing
economy: Evidence from a field experiment. American Economic Journal: Applied
Economics, 9(2), 1-22.

67. Farronato, C., & Fradkin, A. (2018). The welfare effects of peer entry in the
accommodation market: The case of airbnb (No. w24361). National Bureau of Economic
Research.

68. Einav, L., Farronato, C., Levin, J., & Sundaresan, N. (2018). Auctions versus posted
prices in online markets. Journal of Political Economy, 126(1), 178-215.

69. Chen, Chevalier, Rossin, Oehlsen,2017, “The value of flexible work: Evidence from Uber
drivers,” NBER working paper 23296.

70. Luca, M. (2016). Reviews, reputation, and revenue: The case of Yelp.com (March 15,
2016). Harvard Business School NOM Unit Working Paper, (12-016).

71. Luca, M., & Zervas, G. (2016). Fake it till you make it: Reputation, competition, and Yelp
review fraud. Management Science, 62(12), 3412-3427.

Algorithmic Bias

72. Kleinberg, J., Ludwig, J., Mullainathan, S., & Rambachan, A. (2018, May). Algorithmic
fairness. In AEA papers and proceedings (Vol. 108, pp. 22-27).

73. Kleinberg, J., Lakkaraju, H., Leskovec, J., Ludwig, J., & Mullainathan, S. (2018). Human
decisions and machine predictions. The Quarterly Journal of Economics, 133(1),
237-293.

74. Cowgill, Bo and Tucker, Catherine E., Algorithmic Fairness and Economics (February
14, 2020). The Journal of Economic Perspectives

75. Lambrecht, Anja and Catherine E. Tucker. 2019. “Algorithmic Bias? An Empirical Study
into Apparent Gender-Based Discrimination in the Display of STEM Career Ads.”
Management Science, forthcoming.

76. Cowgill, B. (2018). Bias and productivity in humans and algorithms: Theory and evidence
from resume screening. Columbia Business School, Columbia University, 29.

77. Cowgill, Bo and Stevenson, Megan, Algorithmic Social Engineering (January 22, 2020).
AEA Papers & Proceedings, 110 (2020 Forthcoming). Available at SSRN:
https://ssrn.com/abstract=3523999

Antitrust in Digital Markets

[Adapted from Athey EECI - Regulatory Issues - Antitrust]
78. Bresnahan, Tim, “Why the Microsoft Settlement Won't Work,” IEEE Spectrum,

September 2002.



79. Gilbert, R. J., & Katz, M. L. (2001). An economist's guide to US v. Microsoft. Journal of
Economic perspectives, 15(2), 25-44.

80. Choi, Jay Pil and C. Stefanadis, “Tying, Investment, and the Dynamic Leverage Theory,”
Rand Journal of Economics, Spring 2001, pp. 52-71.

81. Choi, Jay Pil, “Tying in Two-Sided Markets with Multi-Homing,” Journal of Industrial
Economics, forthcoming.

82. Edelman, Ben, 2012, "Antitrust Scrutiny of Google,"
83. Edelman, Ben, Bias in Search Results?: Diagnosis and Response. The Indian Journal of

Law and Technology 7 (2011): 16-32.
84. Gans, Joshua, “Intel and Blocking Practices (2010),” The Antitrust Revolution, J.Kwoka

and L. White (eds), 6th Edition, (forthcoming).
85. Federico, G., Morton, F. S., & Shapiro, C. (2020). Antitrust and Innovation: Welcoming

and Protecting Disruption. Innovation Policy and the Economy, 20(1), 125-190.
86. Scott Morton, F., Bouvier, P., Ezrachi, A., Jullien, B., Katz, R., Kimmelman, G., ... &

Morgenstern, J. (2019). Committee for the Study of Digital Platforms: Market Structure
and Antitrust Subcommittee-Report. Chicago: Stigler Center for the Study of the
Economy and the State, University of Chicago Booth School of Business.

Personalization, Privacy, and Advertising

[Adapted from Greenstein ESID - Week 10]
87. Goldfarb, A., & Tucker, C. E. (2011). Privacy regulation and online advertising.

Management science, 57(1), 57-71.
88. Blake, T., Nosko, C., & Tadelis, S. (2015). Consumer heterogeneity and paid search

effectiveness: A large‐scale field experiment. Econometrica, 83(1), 155-174.
89. Athey, S., Catalini, C., & Tucker, C. (2017). The digital privacy paradox: Small money,

small costs, small talk (No. w23488). National Bureau of Economic Research.
90. Miller, A. R., & Tucker, C. E. (2011). Can health care information technology save

babies?. Journal of Political Economy, 119(2), 289-324.
91. Goldfarb, A., & Tucker, C. (2011). Advertising bans and the substitutability of online and

offline advertising. Journal of Marketing Research, 48(2), 207-227.

Digital Music, News, and Media

[Adapted from Greenstein ESID - Week 7; Athey EECI - Regulatory Issues - Copyright and
Piracy]

92. Anderson, Simon and Stephen Coate (2005), "Market Provision of Broadcasting: A
Welfare Analysis," Review of Economic Studies, 72 (4), pp.947-972

93. Athey, Susan and Joshua S. Gans (2010), “The Impact of Targeting Technology on
Advertising Markets and Media Competition“ American Economic Review, Vol.100, No.2,
pp.608-613.

94. Athey, S., Calvano, E., & Gans, J. (2013). The impact of the internet on advertising
markets for news media (No. w19419). National Bureau of Economic Research.



95. Bergemann, D., & Bonatti, A. (2010). Targeting in advertising markets: Implications for
offline vs. online media.

96. Spence, M. and B. Owen (1977), 'Television Programming, Monopolistic Competition
and Welfare', Quarterly Journal of Economics, 91 (1), 103–26.

97. Athey, S., & Mobius, M. (2012). The impact of news aggregators on internet news
consumption: The case of localization.

98. Robert Seamans and Feng Zhu. 2014. Responses to Entry in Multi-Sided Markets: The
Impact of Craigslist on Local Newspapers. Management Science. 60(2): 476-493.

99. Gentzkow, M., & Shapiro, J. M. (2010). What drives media slant? Evidence from US
daily newspapers. Econometrica, 78(1), 35-71.

100. Gentzkow, Matthew and Shapiro, Jesse, "Ideological Segregation Online and
Offline," Quarterly Journal of Economics. 126 (4). November 2011.

101. Gentzkow, M., Shapiro, J. M., & Sinkinson, M. (2014). Competition and ideological
diversity: Historical evidence from us newspapers. American Economic Review, 104(10),
3073-3114.

102. Julie Mortimer, “Price Discrimination, Copyright Law, and Technological Innovation:
Evidence from the Introduction of DVDs,” Quarterly Journal of Economics, 2007

103. K. Strumpf and F. Oberholzer-Gee (2007) The Effect of File Sharing on Record
Sales: An Empirical Analysis. Journal of Political Economy. 2007. 115(1):1-42.

104. Liebowitz, Stan J., "How Reliable is the Oberholzer-Gee and Strumpf Paper on
File-Sharing?" (September 2007).

105. Danaher, Brett, Michael D. Smith. 2014. Gone in 60 Seconds: The Impact of the
Megaupload Shutdown on Movie Sales. International Journal of Industrial Organization.
33 1-8.

106. Rob, Rafael and Joel Waldfogel. 2006. "Piracy on the High C's: Music Downloading,
Sales Displacement, and Social Welfare in a Sample of College Students." Journal of
Law & Economics. Volume 49, Issue 1, Page 29-62.

107. Waldfogel, J. (2010). Music file sharing and sales displacement in the iTunes era.
Information economics and policy, 22(4), 306-314.

108. Waldfogel, J. (2011). Bye, bye, miss american pie? the supply of new recorded music
since napster (No. w16882). National Bureau of Economic Research.

109. Waldfogel, J. (2012). And the bands played on: Digital disintermediation and the
quality of new recorded music. Available at SSRN 2117372.

110. Waldfogel, J. (2017). How digitization has created a golden age of music, movies,
books, and television. Journal of economic perspectives, 31(3), 195-214.

Labor Economics and Technology

Wage Structure and Technological Change

[Adapted from Autor LE]



111. Katz, Lawrence F. and Kevin M. Murphy. 1992. “Changes in Relative Wages,
1963-1987: Supply and Demand Factors.” Quarterly Journal of Economics, 107(1),
35-78.

112. Goldin, C., & Katz, L. F. (2007). The race between education and technology: The
evolution of US educational wage differentials, 1890 to 2005 (No. w12984). National
Bureau of Economic Research.

113. Acemoglu, Daron and David Autor. 2011. “Skills, Tasks and Technologies:
Implications for Employment and Earnings.” in Orley Ashenfelter and David Card, eds.,
Handbook of Labor Economics, Vol. 4b., North Holland: Elsevier, 1043-1171.

114. Dittmar, Jeremiah E. 2011. “Information Technology and Economic Change: The
Impact of the Printing Press.” Quarterly Journal of Economics, 126(3), 1133-1172.

115. Goldin, Claudia and Lawrence Katz. 1998. “The Origins of Technology-Skill
Complementarity.” Quarterly Journal of Economics, 113 (3), 693-732.

116. Acemoglu, Daron. 2002. “Technical Change, Inequality and the Labor Market.”
Journal of Economic Literature, 40, March, 7-72.

117. Akerman, Anders, Ingvil Gaarder, and Magne Mogstad. 2015. “The Skill
Complementarity of Broadband Internet.” The Quarterly Journal of Economics, 130 (4)
(November), 1781–1824.

Automation

[Adapted from Autor LE]
118. Acemoglu, D., & Restrepo, P. (2018). Artificial intelligence, automation and work (No.

w24196). National Bureau of Economic Research.
119. Acemoglu, Daron, and Pascual Restrepo. 2019. “Automation and New Tasks: How

Technology Displaces and Reinstates Labor.” Journal of Economic Perspectives, 33 (2):
3–30.

120. Acemoglu, D., & Restrepo, P. (2020). Robots and jobs: Evidence from US labor
markets. Journal of Political Economy, 128(6), 000-000.

121. Autor, D. H. (2015) ‘Why Are There Still So Many Jobs? The History and Future of
Workplace Automation’, Journal of Economic Perspectives, 29(3), pp. 3–30. doi:
10.1257/jep.29.3.3.

122. Webb, Michael. 2020. “The Impact of Artificial Intelligence on the Labor Market.”
Stanford University Working Paper. January.

123. Brynjolfsson, E. and Mitchell, T. (2017) ‘What can machine learning do? Workforce
implications’, Science, 358(6370), pp. 1530–1534. doi: 10.1126/science.aap8062.

Superstars

[Adapted from Autor LE - Superstars and Mediocrities]
124. Terviö, Marko. 2008. “The Difference that CEOs Make: An Assignment Model

Approach.” American Economic Review, 98(3), 642-668.



125. Acemoglu, Daron, David Laibson and John List (2014) “Equalizing Superstars: The
Internet and the Democratization of Education.” American Economic Review: Papers
and Proceedings, 104(5), 523-527.

126. Koenig, Felix. 2019. “Technical Change and Superstar Effects: Evidence from the
Roll-Out of Television.” London School of Economics Working Paper.

Discrimination

[Adapted from Autor LE - Discrimination]
127. Becker, Gary (1957) The Economics of Discrimination, University of Chicago Press.
128. Aigner, Dennis and Glen Cain (1977) “Statistical theories of discrimination in labor

markets,” Industrial and Labor Relations Review 30(2): 175-187.
129. Bertrand, Marianne and Sendhil Mullainathan (2004) “Are Emily and Greg more

employable than Latisha and Jamal? A field experiment on labor market discrimination,”
American Economic Review 94(4): 991-1013.

130. Glover, Dylan, Amanda Pallais, and William Pariente (2017) "Discrimination as a self-
fulfilling prophecy: Evidence from French grocery stores." The Quarterly Journal of
Economics 132, no. 3: 1219-1260.

131. Bertrand, Marianne, and Esther Duflo (2017) "Field Experiments on Discrimination,"
Handbook of Economic Field Experiments, vol. 1, pp. 309-393. North-Holland.


